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With Home Prices and Mortgage Rates at Near Record Lows, What Does this Mean
for the Spring Home Buying Season? Sixty Six Percent of Real Living
Agents Believe This Year Will be More Active than Last

Also, More than Two-Out-of-Three Respondents Believe Mortgage Rates Will Rise This Year

Oak Brook, Ill. and Columbus, Ohio (March 9, 2011) — Sixty-six percent of Real Living real estate
agents believe this spring’s home buying and selling season will be more active than last year’s,
according to a new national survey conducted by the company at its annual Momentum 2011
business conference last month.

The news comes at a time when the real estate market appears poised for a comeback: Home
prices and mortgage rates are nearing record lows in most areas of the country.

Meanwhile, 29% of respondents believe this year’s spring activity will be about the same as last
year’s, while 5.6% believe activity will be less than last year.

“Our survey took an up-to-the minute pulse of what’s going on in real estate markets from coast to
coast, providing a fascinating look at how real estate agents believe their markets will perform this
spring versus last year,” said Harley E. Rouda, Jr., president of Real Living. “With prices at near
record lows and 30-year fixed mortgage rates hovering around 5 percent, the outlook is
encouraging.”

Rouda added, “Our agents are reporting that there may be a window of opportunity for buyers and
sellers since more than two thirds of those surveyed believe mortgage rates are poised to increase
in 2011,” Rouda said.

The following are additional highlights from the survey:

“When it comes to mortgage rates, | believe in 2011:”

They will increase: 67.9%
They will decrease: 3.7%
They will stay about the same: 14.7%
They are as good as they can get: 13.8%

“What’s the greatest challenge for me/my company right now?”

Attracting more buyers: 45.6%
Getting properties to appraise: 7.9%
Keeping my seller clients happy: 20.2%
Helping my buyers find financing: 26.3%

“What tool do you plan to use more in 2011 to drive more business?”
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Social media: 48.3%

Blogging: 10.3%
Print advertising: 2.6%
Online advertising: 38.8%

About Real Living

Real Living is a full-service real estate brokerage franchise company with a comprehensive and
integrated suite of resources and services for franchisees and their sales professionals, as well as
the consumers who work with them. The Real Living brand and its innovative concepts were
recognized as one of the best by Entrepreneur magazine; won the Inman Innovator Award, and
was named “The Most Promising New National Brand” by the Swanepoel TRENDS Report. Real
Living is an affiliate of Brookfield Residential Property Services, a leading global provider of real
estate and relocation services, technology, and knowledge. In 2010, Real Living maintained an
industry-leading customer satisfaction rating of 96 percent based upon research by an independent
research firm. For more information, visit http://www.realliving.com.

HH#H


http://www.realliving.com/
http://www.realliving.com/

